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Mobile Internet — a highly discussed and globally

relevant topic

A significant increase in mobile phone usage and
smartphone penetration worldwide, has led to an
increased interest in mobile websites.

Therefore an eye tracking study was conducted to
analyse the effects of mobile advertising on mobile
websites, compared to regular websites and
advertising.

Eye tracking is a method used to analyse viewing
patterns on a website. It allows you to track which
elements of the website have been noticed and for
how long.
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Study design

e 90 participants (:02:20.38 (00144091 B horp sravwen google toms .
* 45-60 minutes test duration (F2F)

* Fully textured interview in a laboratory test
environment

o Stimulus

« 2 websites with inserted display ads: website in
the GDN (Google Display Network) & YouTube
(only mobile)

» 2 Google search engine result pages with
inserted AdWords ads.

 Three clients involved:
— HRS - Das Hotelprotal
— Otto

— Telekom

* Authentic search tasks

* The order of the stimuli was rotated to avoid
sequence effects

t h i n k insig htS * Test of the mobile website took for three search tasks 60 minutes, **Tests of the stationary website took for two search tasks 45
minutes
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Search task

o11o

Think about the following situation: It is your girlfriend/wife's birthday soon and

she wants a pair of shoes as a present. Please look for an attractive offer using a
search engine.

& HRS

Das Hotelportal

Think about the following situation: You are planning a short trip for you and your

family to Cologne. You want information about different hotels and their offers.
Please look for a hotel using a search engine.

You want to purchase a smartphone with a touchscreen in the near future. The

mobile phone should have a contract with a phone and a data flat rate. Please
use a search engine to look for an attactive offer.
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Desktop search engine result page

Strong focus on the
AdWords results
People look
more intensly on
the right hand
side than on the
organic results
below the fold

Rich Media elements
move the attention/
fixation points down
the site

Nearly no focus
on the organic
results below the s e e
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H 1 H Source: Eye Square Eye Tracking Study, 2011

I n InSIg S Base: Resondents with contact to the stationary advertising on Google (n=38 Stationary)
; v Info:  Aggregation over three brands
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First focus on the
search bar and the
first AdWords ad

First two screens
are carefully
checked

A traditional above
and below the fold
is missing on the
mobile page

Second focus on
the first organic
result

Ads at the end of the
page are noticed by
the respondents

Modisele Schuhe

Bis in die Zehenspitzen voll im Trend! Mit
‘Schuhen von OTTO.
www.otto.de/schuhe

modische damenschuhe Q
* Erweiterte Suche - Einstellungen

Feedback

Google.com in English

©2011 - Datensch:

s S H Source: Eye Square Eye Tracking Study, 2011
I n InSIg S Base: Respondents with contact to the mobile advertising on Google (n=50 mobile)
: } Info:  Aggregation over three brands
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Percentage of eye contact — Desktop
71% of visitors looks at the top 3 AdWords ads on desktop search engine
result page.

Web Bider Vidsos Maps News Shopping E-Mail Mehr v Wabgrotokoll | Suchsinstellungen | Anmelden

GO Ugle smartphones kaufen

Suche

W Echizet Smartphone

yyyyyy

Source: Eye Square Eye Tracking Study, 2011

[ ] L] L]
t h I n k InSIghtS Base: Respondents with contact to the stationary ads on Google (n=38 stationary)
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Duration of viewing — Desktop

On average people look for 2.5 seconds at the top sponsored results of the
search engine results page.

Web Bider Vidsos Maps News Shopping E-Mail Mehr v Wabgrotokoll | Suchsinstellungen | Anmelden

GO Ugle smartphones kaufen

Smartphone

H 1 : Source: Eye Square Eye Tracking Study, 2011
I n InSIg S Base: Respondents with contact to the stationary ads on Google (n=38 stationary)
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Eye contact probability— mobile

85% of visitors look at the top 2 AdWords results on the mobile search
engine results page.

[ http://www.google.com/... i

Gor »3lc Web | 8ilder Places mehr v

»  modische damenschuhe Q

Damenschuhe jetzt versandkostenfrei
bestellen | Zalando

‘ersuchen Sie es aus und ricken Sie ihren FuR
mit einem modernen Damenschuh- Modell in
[den modischen Vordergrund. .

Modische Damenschuhe in UbergréRen
Heine Mode-Tipps

Ungefahr 1.120.000 Ergebnisse

pPamenschuhe in UbergroRen sind nicht

30€-Schuhshop bei OTTO

Traumpaare zu Traumpreisen - Schuhe unter 30€

im OTTO-Shop!

Moderne S,

Die neuen Tr

Besuchen Sie
den GORTZ
Modetrends 2011 bei Heine

Die neuesten Modetrends auf Ihrem Smartphone
- Im Heine Mobile Shop!

IModische Damenschuhe Angebot fiir
12,99 € von Aldi Nord ab Montag ...
nfo und Kommentare zum Modische
[Damenschuhe Angebot fiir 12,99 € bei Aldi
ord ab Montag den 29.03.2010

Betula Schuh GmbH. Modische
Damenschuhe

Gabor schuhe - Modische
Damenschuhe, Herrenschuhe und
Kinderschuhe ...

Modische Damenschuhe, Herrenschuhe und
Kinderschuhe aus dem Hause Gabor.

Modische Damenschuhe, Mustang
Damenstiefel trendy Damenschuhe

Modische D C tiefel mit
Schnallen. D4 C tapg, tendy
Damenstiefel Ir ﬁl
Mustang ...

Damenschuhe - Schuhe Online Shop
leiser.de

Modische Damenschuhe internationaler
Marken finden Sie im Leiser Online - Shop
Unser umfangreiches Sortiment an
Damenschuhen wird

nn Sie mit dem Trend gehen wollen, dann
ind Sie bei dieser Schuhkollektion genau
ichtig. Die Linie fiir alle modebewuBten

IModische Damenschuhe und
Neunkirchen) - Damen Schuhe/Stiefel
Kaufen)

1.Jan. 2011 ... dhd24.com - das groRe
leinanzeigen-Portal: Modische
[Damenschuhe und ( Neunkirchen) gebraucht
aufen und verkaufen ..

'dazzle: Modische Damenschuhe im
atsabo - Fischmarkt

ug. 2010 ... Folgende Eintrage anderer
beziehen sich auf den Eintrag

iazzle: Modische Damenschuhe im

itsabo

R KAISER - Elegante und modische
ignschuhe bis zu 30 ...

eicht zu finden. Damit Frauen auch jenseg
GroRe 42 schone Schuhe tragen konner HT bietet eine Auswahl an attraktiven

y boten der Marke PETER KAISER.
len Sie sich selbst auf der ...

/andte Suchanfragen: modische
ienschuhe

rschuhe da
arschuhe 2009

schuhe herrenschuhe

1schuhe shop

Schuhe Shop Sommer:2011

GroRe Kollektion Markenschuhe Alle
Trend-Schuhe online bestellen!
Schuhe-damen

Mode fiir Uber ep
Moderne und stil i ergroBen gibt
es bei sheego

Modische Schuhe

Bis in die Zehenspitzen voll im Trend! Mit
Schuhen von OTTO.
schuhe

1 2 3 4 5 Nachste »

Source: Eye Square Eye Tracking Study, 2011
Base: Respondents with contact to the mobile ads on Google (n=37 mobile )

modische damenschuhe Q

Erweiterte Suche - Einstellungen

Sprachoptionen - Suchtipps
Feedback

Anmelden
Startseite - Werbeanzeigen - Unternehmen - Uber
Google anzeigen: Mobil | Klassisch

Google.com in English
©2011 - Datenschutz
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[ http://www.google.com/...
Gox »glc Web | 8ilder Places mehr v

»  modische damenschuhe Q

Duration of viewing — mobile

1.9 seconds on average. The organic results are viewed only very quickly.

IDamenschuhe jetzt versandkostenfrei
bestellen | Zalando

‘ersuchen Sie es aus und riicken Sie ihren FuR
mit einem modernen Damenschuh- Modell in
[den modischen Vordergrund. .

I

odische Damenschuhe in UbergréRen
Heine Mode-Tipps

Ungefahr 1.120.000 Ergebnisse

pPamenschuhe in UbergroRen sind nicht

30€-Schuhshop bei OTTO

Traumpaare zu Traumpreisen - Schuhe unter 30€
im OTTO-Shop!

Modetrends 2011 bei Heine

Die neuesten Modetrends auf Ihrem Smartphone
- Im Heine Mobile Shop!

eicht zu finden. Damit Frauen auch jenseits
[GroRe 42 schone Schuhe tragen konnen,

IModische Damenschuhe Angebot fir
12,99 € von Aldi Nord ab Montag ...
nfo und Kommentare zum Modische
[Damenschuhe Angebot fiir 12,99 € bei Aldi
ord ab Montag den 29.03.2010

Betula Schuh GmbH. Modische
[Damenschuhe

Gabor Schuhe - Modische
Damenschuhe, Herrenschuhe und
Kinderschuhe ...

Modische Damenschuhe, Herrenschuhe und
Kinderschuhe aus dem Hause Gabor.

Modische Damenschuhe, Mustang
Damenstiefel trendy Damenschuhe
Modisdlle Da uhe, Damenstiefel mit
Schnallgh. Dan @ uhe I t
Damenf@lief Damg

Mustarig

Damenschuhe - Schuhe Online Shop
leiser.de

Modische Damenschuhe internationaler
Marken finden Sie im Leiser Online - Shop.
Unser umfangreiches Sortiment an
Damenschuhen wird

nn Sie mit dem Trend gehen wollen, dann
ind Sie bei dieser Schuhkollektion genau
ichtig. Die Linie fiir alle modebewuBten

IModische Damenschuhe und
Neunkirchen) - Damen Schuhe/Stiefel
Kaufen)

1.Jan. 2011 ... dhd24.com - das groRe
leinanzeigen-Portal: Modische
[Damenschuhe und ( Neunkirchen) gebraucht
aufen und verkaufen ..

'dazzle: Modische Damenschuhe im
atsabo - Fischmarkt

ug. 2010 ... Folgende Eintrage anderer
beziehen sich auf den Eintrag

iazzle: Modische Damenschuhe im

itsabo

R KAISER - Elegante und modische
1enschuhe bis zu 30 ...

GHT bietet eine Auswahl an attraktiven
Angeboten der Marke PETER KAISER
zeugen Sie sich selbst auf der ...

/andte Suchanfragen: modische
ienschuhe

r schuhe damenschuhe herrenschuhe
arschuhe 2009

¢

Schuhe Shop Sommer:2011

GroRe Kollektion Markenschuhe Alle

Trend-Schuhe online bestellen!
Schuhe-damen

Mode fiir UbergréBen

Moderne und stilvolle Mode in UbergréRen gibt
es bei sheego

Modische Schuhe
Bis in die Zehenspitzen voll im Trend! Mit
Schuhen von OTTO.

schuhe

1.2 3 4 5 Nichste »

Source: Eye Square Eye Tracking Study, 2011
Base: Respondents with contact to the mobile ads on Google (n=37 mobile )

TIoaTSTITe UE Trensciare q

Erweiterte Suche - Einstellungen

Sprachoptionen - Suchtipps
Feedback

Anmelden
Startseite - Werbeanzeigen - Unternehmen - Uber
Google anzeigen: Mobil | Klassisch

Google.com in English
©2011 - Datenschutz
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Awareness

The ad awareness can be increase much stronger via mobile campaigns
on Google, than via desktop campaigns, although mobile ads are viewed
much shorter.

Unaided ad awarenes Aided ad awareness

50% 1 50% 1
44%
40% - 40%
30% - 30% -
24%
20% - 20%
12%
10% - 10% -
3%
0% 1 0% 1
Mobile Search  Desktop Search Mobile Search  Desktop Search
H 1 : Source: Eye Square Eye Tracking Study, 2011
t I n InSIg tS Base: Respondents with contact to the mobile and stationary ads on Google (n=50 mobile and n=38 stationary)
Question: And for which brands and products have you seen advertising for?
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Stationary website in the GDN

Strong focus on the areas search and display advertising — content below
the fold is noticed marginal.

Intensive focus
on the search
function of the
website

Strong focus on the
display ad

R

Little interaction on
the desktop
website visible

*

’; Content below
the fold is

:’ R noticed

b sporadically

$

2

¢

H 1 H Source: Eye Square Eye Tracking Study, 2011

I n InSIg S Base: Respondents with contract to the stationary ads on the GDN website (n=38 stationary)
: } Info:  Aggregation for three brands

with GOOSIC Google Think Insights — Eye Tracking Study, July 2011



Mobile website in the GDN

Strong focus on the first news and the mobile display advertising — through
scrolling the entire mobile site is viewed.

oche
: Allerletzte”

Strong focus on the
first news block

Adve I'tISI ng |S : * | @relmann-Prozess” @
notlced p - - E in Kuss. Und kein Prinz Strong

.46 interaction on
G the enire

04 website

B asismodell mit vier Zylindern
den Sprgng nach vorn

Above and below
the fold does not
exist anymore

H 1 H Source: Eye Square Eye Tracking Study, 2011
I n InSIg S Base: Respondents with contact to mobile ads on a GDN website (n=50 mobile)
; V Info:  Aggregation for three brands
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Mobile YouTube website

The YouTube roadblock ad format is in the focus of the viewing and gets an
intensive recognition.

@ler Ward - The
@ue (Original Song)

Strong focus on the
YouTube roadblock
ad format

Strong
interaction on
the entire
website

Above and below
the fold does not
exist anymore

© 2011 YouTube LLC

H 1 H Source: Eye Square Eye Tracking Study, 2011
I n InSIg S Base: Respondents with contact to mobile ads on YouTube (n=50)
: } Info:  Aggregation for three brands
with GOOSIC Google Think Insights — Eye Tracking Study, July 2011 17



Duration of the site visit

The desktop website is viewed 10 seconds longer than the mobile YouTube
website.

Duration of the site visit in seconds

100 ~
80
60
40 -

20

Desktop Display Mobile Display Mobile YouTube

H 1 : Source: Eye Square Eye Tracking Study, 2011

I n InSIg S Base: Respondents with contact to the mobile and stationary ads on the GDN website (n=38 stationary und n=48 mobile) and
; mobile ads on YouTube (n=49)
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Frequency of viewing

93% of the respondents have seen the YouTube roadblock ad format,

considerably more than for the other formats.

Desktop Display Mobile Display

k=

77% 10:46

FDP

In der Existenzkrise auf

Mobile YouTube

(1L Tube) B Q

93%

4 Hirerle
T

» Die schwierige Rettu es
Schuldensik
W1 Pu gl hart e 4

Inhalte setzen
0720

64%

Gaddafi blitzt mit Bittschreiben hei Obama
ab

L P gt
wene e, Bofrost scheitert ver Gericht

t h | n k |nS|g htS Source: Eye Square Eye Tracking Study, 2011

with Google

mobile ads on YouTube (n=49)

MARCEL THE SHELL
WITH SHOES ON
von MARCELTHESHELL
aus Angesagte Videos

)= ~ Britney Spears - Till
- NG
The World Ends
} ‘, LN on BritneySpears... New
‘ 048 aus Favoriten

Base: Respondents with contact to the mobile and stationary ads on the GDN website (n=38 stationary und n=48 mobile) and
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Awareness

The aided ad awareness for the YouTube roadblock is higher than for the
mobile display ads — both formats are not as effective as the desktop
format.

Unaided ad awareness Aided ad awareness

50% 1 50% 1
40% - 40%
34%
o
30% - 30% - 28 /°
24%
20% - 20%
15%
o
) ._-_l N
0% 1 ) . 0% 1 . .
Desktop Mobile Mobile Desktop Mobile Mobile
Display Display YouTube Display Display YouTube
s S T Source: Eye Square Eye Tracking Study, 2011
t h I n k InSIghtS Base: Respondents with contact to the mobile and stationary ads on the GDN website (n=38 stationary und n=48 mobile) and
; mobile ads on YouTube (n=50)
with Goc Sle Question: And for which brands and products have you seen advertising fég®ogle Think Insights — Eye Tracking Study, July 2011~ 20

Question: Have you seen in the last minutes advertising for product of the below listed brands?



Summary

1 Mobile advertising is an effective way of capturing people‘s attention.

The traditional above and below the fold does not exist on a mobile
website; the screen is scrolled and checked carefully.

Although people view mobile websites for less time than when using a
desktop, their attention is more focused and can be directed to the most
relevant area of the site.

The small screen on a mobile device lends itself to scrolling and as a
result people often view the entire site.

(S ) BENENE NI O A\

Mobile adverts are of a similar level of effectiveness as desktop adverts.
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