
THAILAND



INTRO

   Year in
Search 2022



   Year in  
Search 2022

INTRO



   Year in  
Search 2022

 1

1



1

https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/five-fifty-the-great-exhaustion
https://www.mckinsey.com/capabilities/people-and-organizational-performance/our-insights/five-fifty-the-great-exhaustion


1.1



1.1



soft power

Y2K

 |  INSIGHT 1

+4
0

%
+1

0
0

%



+240%

 |  INSIGHT 1

+1
0

0
%



  |  INSIGHT 2

+170%



  |  INSIGHT 2

+230%
+170%



+230%

1.2



1.2

+30%

  |  INSIGHT 1



  |  INSIGHT 1

+100%
work-life balance 



python

javascript

+30%

+40%

+30%

  |  INSIGHT 2



1.3



1.3
 |  INSIGHT 1

cyberbullying



  |  INSIGHT 1

+3
0

%
+2

0
%



+2
0

%
  |  INSIGHT 1



 |  INSIGHT 2

 LGBTQ 

Gen Z

Gen Y



  |  INSIGHT 2

+800%



+800%



(Inclusive 
Marketing)

01

01

 https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/inclusive-marketing-means-accessible-marketing/
 https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/management-and-culture/diversity-and-inclusion/inclusive-marketing-means-accessible-marketing/
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https://www.campaignasia.com/article/apac-gen-zs-feel-more-empowered-to-change-brands-for-good/471794
https://www.campaignasia.com/article/apac-gen-zs-feel-more-empowered-to-change-brands-for-good/471794
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https://www.youtube.com/watch?v=GtHxCRyxWP0&t=1s
https://youtu.be/GtHxCRyxWP0
https://youtu.be/GtHxCRyxWP0
https://youtu.be/NvifTVwg1ZA
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https://www.thinkwithgoogle.com/intl/en-apac/marketing-strategies/search/search-on-updates/
https://support.google.com/google-ads/answer/10700789?hl=en
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https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/decode-consumer-buying-behavior-purchase-decisions/
https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/decode-consumer-buying-behavior-purchase-decisions/


  |  INSIGHT 1

+40%

+30%



+30%



01

 01



AI

02

 02

tried-and-new

https://www.thinkwithgoogle.com/intl/en-apac/future-of-marketing/digital-transformation/business-resilience/?utm_medium=email&utm_source=d-content-alert-visual&utm_team=twg-apac&utm_campaign=TwG-APAC-CAV-2022-10-18-APAC-Do-the-tried-and-new-Knak&utm_content=cta-btn&mkt_tok=MTcyLUdPUC04MTEAAAGHh8utVWQIM75X9PTs4Ybf8YQIx8Lvhh6mZb3nJ494eRScRwcenpv1U2enXZQkdznb4ayHXxmJegPm68-JpBGJscVgdecwLPIjv1Q7-ac52ykb
https://support.google.com/google-ads/answer/2407779?hl=en
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https://support.google.com/google-ads/answer/10256472?hl=en
https://support.google.com/google-ads/answer/10256472?hl=en
https://www.thinkwithgoogle.com/future-of-marketing/privacy-and-trust/marketing-privacy-playbook/
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https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/grow-online-and-in-app-sales/
https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/grow-online-and-in-app-sales/
https://support.google.com/google-ads/answer/10724896?hl=en
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ข้อมูลของ Google Search ทั�งหมดที�อยู่ใน
รายงานนี�มาจาก Google Trends ช่วงวันที�
1 กันยายน 2021 - 31 สิงหาคม 2022 เทยีบกับ
ชว่งวนัที� 1 กันยายน 2020 - 31 สิงหาคม 2021
เวน้แต่จะระบุไวเ้ป�นอย่างอื�น

http://thinkwithgoogle.com/th



